Faces of WISE

Published
content
Channel Content
Website Posts
Facebook @ Photo
album
Instagram = Posts
ongoing

Summary

Content type
SEdh&dule

Reaglipgss
CONSTRUCTION

KeWwNDER
SR
Conterrr
Rﬁ)&ﬁ;ﬁ% TION
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Theme
At least monthly

Need to regularly identify volunteers, partners and supporters to gather
information from

Jessica Shayna Prince
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Channel guidelines

Facebook posts

Each photo in the album should feature one team member or stakeholder, including
partners, participants and donors. At least one person should be featured per month.

Each post should include:
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https://washinseasia.org/tag/faces-of-wise/
https://www.facebook.com/pg/washinseasia/photos/?tab=album&album_id=1740931066191023
https://www.facebook.com/pg/washinseasia/photos/?tab=album&album_id=1740931066191023
https://confluence.washinseasia.org/display/~jessicashayna
https://www.google.com/url?q=https%3A%2F%2Fairtable.com%2FtblQOA74GiUA4eysj%2Fviwmy9Nc96SLJx92I&sa=D&sntz=1&usg=AFQjCNHDDAHUTb0bQxN05Uf_q-MkzxCk2w
https://www.google.com/url?q=https%3A%2F%2Fairtable.com%2FtblQOA74GiUA4eysj%2Fviwmy9Nc96SLJx92I&sa=D&sntz=1&usg=AFQjCNHDDAHUTb0bQxN05Uf_q-MkzxCk2w
https://www.google.com/url?q=https%3A%2F%2Fairtable.com%2FtblMvLwNrWnFuVNj4%2FviwV9cVyaYulGAUS5%3Fblocks%3Dhide&sa=D&sntz=1&usg=AFQjCNG1kh8zsKguaDyAKjVYGA4UTR_K3g
https://www.google.com/url?q=https%3A%2F%2Fairtable.com%2FtblMvLwNrWnFuVNj4%2FviwV9cVyaYulGAUS5%3Fblocks%3Dhide&sa=D&sntz=1&usg=AFQjCNG1kh8zsKguaDyAKjVYGA4UTR_K3g
https://www.google.com/url?q=https%3A%2F%2Fairtable.com%2FtblMvLwNrWnFuVNj4%2FviwV9cVyaYulGAUS5%3Fblocks%3Dhide&sa=D&sntz=1&usg=AFQjCNG1kh8zsKguaDyAKjVYGA4UTR_K3g
https://drive.google.com/drive/folders/1FoawhRPQlLgBEJlRx4sf2NoYM1eLEpqB
https://drive.google.com/drive/folders/1FoawhRPQlLgBEJlRx4sf2NoYM1eLEpqB
https://drive.google.com/drive/folders/1FoawhRPQlLgBEJlRx4sf2NoYM1eLEpqB
https://drive.google.com/drive/folders/1FoawhRPQlLgBEJlRx4sf2NoYM1eLEpqB
https://drive.google.com/drive/folders/1FoawhRPQlLgBEJlRx4sf2NoYM1eLEpqB
https://drive.google.com/drive/folders/1KzJnJKP3pstwRpdNNjlNIXQxCEy4yUdo
https://drive.google.com/drive/folders/1KzJnJKP3pstwRpdNNjlNIXQxCEy4yUdo
https://drive.google.com/drive/folders/1KzJnJKP3pstwRpdNNjlNIXQxCEy4yUdo
https://drive.google.com/drive/folders/1KzJnJKP3pstwRpdNNjlNIXQxCEy4yUdo
https://drive.google.com/drive/folders/1KzJnJKP3pstwRpdNNjlNIXQxCEy4yUdo
https://photos.google.com/b/107987828010679316722/
https://photos.google.com/b/107987828010679316722/
https://photos.google.com/b/107987828010679316722/
https://photos.google.com/b/107987828010679316722/
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Facebook stories

While photos feature who team members are, stories can focus on what team members do
with WISE and what the experience of working with WISE is like.

Instagram posts

Each row of three posts (a 'carousel’) should feature three team members or stakeholders,
including partners, participants, and stakeholders.

The series/carousel might look and feel something like:

For each new series:

® Prioritise new team members/partners who have not been featured before, or
have not been featured recently (but are still active in WISE).

® Choose people who have different backgrounds or roles. This is to ensure
diversity in who we profile.

® Try to vary the themes between each series.

® Each post should have a caption that:

O Links the content in the graphic to a call-to-action for the reader e.g.
support the Phnom Sanitation Project by donating; help us educate your
friends and family about hygiene and sanitation; volunteer to create new
training material on various topics, or;

o Make the volunteer more relatable e.g. Who is your favourite author? Let
us know in the comments!

Instagram stories

While posts feature who team members are, stories can focus on what team members do
with WISE and what the experience of working with WISE is like.



Getting responses from team members and
stakeholders

Step 1. Identify people who can be profiled

For team members, the 'WISE family - Faces of WISE tracking' Airtable )
lists members who have not yet been asked to be featured. From the list, choose a number
of people to reach out to. You may wish to get feedback or suggestions from the Core
Team and project leaders, who may have a better idea of who has been more active.

For stakeholders, use the Partnerships Space to identify individuals or organisations who
might be interesting to profile.

Step 2. Reach out to people identified

Ask whether they would be willing to be profiled by WISE on Facebook and Instagram. For
team members, after you have contacted them, update the following:

'WISE family - Faces of WISE tracking' Airtable

Check the names of the people you have asked in 'Asked’

Step 3. If they agree, send them a list of questions to
answer

For team members, there is a standard form to answer here.

For stakeholders, you will customise your own questions for them, depending on their
involvement with WISE and activities that they are involved in.

Step 4. When they have responded, make the profile
available for writing

Create a folder with the person's full name in the 'Content - Faces of WISE' Google Drive
folder, and upload their responses into the folder.

On the 'Content pipeline - Faces of WISE' Airtable, update the following:

® 'Profile status' to 'Responded’
® 'FB status' to 'Available for assignment'
® Copy the URL of the folder into 'Content folder'

Create a task/issue on the Jira content pipeline.


https://airtable.com/tblQOA74GiUA4eysj/viwmy9Nc96SLJx92I?blocks=hide
https://confluence.washinseasia.org/display/D44
https://www.google.com/url?q=https%3A%2F%2Fairtable.com%2FtblQOA74GiUA4eysj%2Fviwmy9Nc96SLJx92I&sa=D&sntz=1&usg=AFQjCNHDDAHUTb0bQxN05Uf_q-MkzxCk2w
https://docs.google.com/document/d/1ZTEeQWhhgEDK1ZjbtTkYqvmSUyyDFattt0-XAL6AyUk/edit
https://drive.google.com/drive/folders/1FoawhRPQlLgBEJlRx4sf2NoYM1eLEpqB
https://www.google.com/url?q=https%3A%2F%2Fairtable.com%2FtblMvLwNrWnFuVNj4%2FviwV9cVyaYulGAUS5%3Fblocks%3Dhide&sa=D&sntz=1&usg=AFQjCNG1kh8zsKguaDyAKjVYGA4UTR_K3g
https://jira.washinseasia.org/projects/D421
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